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Figure 1: Waterford cigarette pack and ad, 1960s.1,2 
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Figure 2: Additional advertising material for Waterford cigarettes that portrayed Waterford as a luxury and 
premium brand, something used by the “heiresses” or “commodores” in the 1960s.3,4 
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Figure 3: Excerpts from emails between RJR employees on the logistics of Camel Casbah and hookahs.5  
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Figure 4: In a promotional plan document of 2001, “The Seven Pleasures of Camel” are characterized by five 
attributes. The first Pleasure’s Thematic attribute is “Hookah Pit.” 6 [emphasis added] 
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Figure 5: Text from internal RJR marketing research document on Salem repositioning from 1997 suggesting 
hookah pipe utilization for menthol flavor experiential marketing.7 
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Figure 6: Text excerpt from a planning document by KBA on “The 2000 Camel Bartender's Ball: Pleasure 
Oasis” showing the usage of waterpipe imagery.8 [emphasis added] 



9 

 

Figure 7: Text excerpts about sheesha imagery use from a confidential document titled “Desert Passage 
Strategic Marketing Alliance,” related to activities at Dessert Passage, Las Vegas (2000-2001) alongside the 

Casbah initiative produced by the Cabana Group, LLC dated November 2000 where details of strategic 
cooperation between Aladdin Bazaar, LLC and RJR are revealed.9,10 
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Figure 8: "In Search of the Village Pleasure." Smoke Magazine, Spring 2000, from the Trinkets & Trash 
website, dedicated to showcasing tobacco marketing materials from the tobacco industry, this advertisement 
features the story "In search of nargile tobacco" by a couple traveling around Turkey. “Similarity between 
article layout and Camel "Casbah" campaign, exotic picture with mosques in orange sky background.”11 
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Figure 9: Text excerpt from document “Idea Fair Summary” from 2002 outlining RJR’s strategic planning 
activities, focusing on challenges related to "seed[ing] an overall awareness and position[ing] of brands" in 
the aftermath of limited resources available for mass marketing post-MSA (Master Settlement Agreement) 

displays innovative public relations means including using hookah imagery.12 [emphasis added] 
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Figure 10: Hookah imagery on Ekoostik Hookah Facebook/Meta account.13 

We uncovered a series of CAMEL Page advertisements that typically ran in local press and listed sponsored 
events in bars and nightclubs as “a warp-speed voyage into urban nightlife.”  A few promoted events 
featuring the music band Ekoostik Hookah in 1997.14–17 Ekoostik Hookah (or əkoostik hookah) has been 
hosting events under the name Hookahville since 1991.13,18 Ekoostik Hookah describes itself as “an Ohio 
based rock band that incorporates many genres of music into their own style. From folk to psychedelic rock, 
bluegrass to blues, extended jams to concise rock-n-roll, ultimately it ends up being distinctly 'hookah'.”19 
The exact nature of the sponsorship by or relationship with Camel was not clear. The Ekoostik Hookah 
Facebook account, boasting 33K followers, contains over 770 posts spanning from January 2009 to March 
2024, along with 372 photos in its albums. The portrayal of hookah is not prominent or frequent within the 
content of the account, including posts, captions, photos, or videos, but a few posts feature hookah 
imagery.13 Additionally, their Instagram account, with 158 posts (comprising pictures and videos from May 
2018 to March 2024), did not overtly showcase hookah identity or imagery in textual or visual form.20 
Among hookah-related neologisms are "hookahhead" and "Hookahville," referring to fans and the venue, 
respectively. 
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Figure 11: A Brown & Williamson Tobacco Corporation document on waterpipe imagery from 1977 which 
outlines ideas for new cigarettes and potential marketing positions for them. The document comprises 112 
names categorized under eight distinct categories: special filters; special blends and tastes; image; menthol; 

package; economy; health aids; and other claims. One name entry under the flavor category is "hookah," 
with the corresponding "Product idea" described as "Turkish tobacco - rich taste smoke like a sultan."31 

[emphasis added] 
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